Creative Brief

Client: Altay Gıda A.Ş.
Brand:  A new brand will be created
Purpose:  A new brand will be created as a mesir paste brand other than the product of Manisa Mesir Paste Association. This new brand will be distributed to all big and small supermarkets in Turkey. 

Background Information
Currently the product of mesir paste from Manisa is sold by Association of Manisa Mesir Paste. It is believed that this product heals many diseases, strengthens the immune system, and has an aphrodisiac effect. The mesir paste that is sold only in Manisa and nearby cities is prepared by mixing many spices. People who know the product can also buy it from the website of the Association. If mesir paste is known by more people, it will have a high potential to be sold nationwide. Altay Gıda A.Ş. discovered this opportunity in the market and got permissions to produce and sell the mesir paste by depending on its original recipe. However, they need a new brand name and an awareness campaign in order to take a place in the market.

Communication Aim 
A new brand name will be created. The brand name should have a place in the minds of consumers and should be remembered easily by the target audience in the long term. Communicating brand name and the product’s benefits with a brand awareness campaign is needed.

Target Audience and Their Perceptions about the Brand
Everyone including children, women and men are in our target audience. Some mothers usually prefer to give mesir paste to their children as a “healthy snack” which is beneficial for health The product is also known as a healing product for cold, flu, etc. Especially women prefer to drink tea of mesir paste during the winter time to prevent cold. Men, who are  over 50 years  old, may prefer the product because of its aphrodisiac effect.
Tone of voice and selling premise
The new brand should embrace all people from Turkey, north to south and east to west. The brand should be positioned as a “beneficial snack” that can be consumed at any time although there is a tendency to consume the product mostly in winter because of its benefits and pasty form. The brand should be adopted as a staple food product such as tea and coffee that can be found at every home. The product can be consumed by all members of family who will love the product. The brand should not be positioned as an absurd or a ridiculous brand, even its aphrodisiac effect is mentioned in the advertisements. Women, men and children should be able to buy the product easily from the supermarket or grocery; they should not be reluctant to buy the product because of its sexual connotation.


