Media Brief

iyitatiller.com
Background Information: In the recent years, there has been a rapid increase in the number of e-commerce and coupon websites. Turkish consumers have gotten used to online shopping and purchasing via credit cards has become a trusted and alternative way of shopping. Coupon websites have risen into prominence through foreign examples such as Groupon/Şehir Fırsatı. These websites present exclusive offers of discount over products or services. Among these coupon websites, there are many segments such as lifestyle (food, beauty, excursions, urban events such as concerts, movies, theater plays etc.), electronics, holidays and so on. As these websites increased in number over the last two years, competition among these websites have been accelerated and owners of websites needed to seek for new ways to attract visitors. 

In the holiday segment, there are established and trustworthy coupon websites that offer exclusive coupons for hotels around Turkey. However, purchasing offers of accommodation online is especially a sensitive topic for visitors of websites. Over the years, website visitors have become accustomed to read reviews on hotels and holiday resorts in traditional websites and what was lacking in coupon websites was the opportunity to read reviews on the offered places. In today's habits of web usage, it is crucial for website owners to keep visitors in their websites as much as possible. Furthermore, visitors demand to get required information from one website. To meet the demands of the market, coupon websites for accommodation have integrated a mixed approach of blogging/review based feedback accompanying the exclusive offers on hotels and resorts. İyitatiller.com is a new coupon website that aims to differentiate itself from its competitors by offering reviews and boutique holiday coupons together. They are planning to enter the market and expecting to become one of the leading figures of boutique holiday coupon segment. Gezlong is the benchmark of iyitatiller.com. However Gezlong offers boutique holidays for high coupons, iyitatiller.com offers the similar category with cheaper coupons. 
Marketing Objective: To generate holiday coupon sales over iyitatiller.com website.

Communication Objective: To create brand awareness among web visitors and the general public.

Target Audience: Web literate and working adults, aged between 20-50 from A and B SES groups. These adults are generally very familiar with Internet use; who like to read, search and obtain information over the net. 

Media Budget: 200.000 $

Timing: A three-month period; will be decided by the media planner(s).

Any other consideration: Creative media usage is also expected in the media strategy of the campaign.

Main issues to be held in the project:
· Market research on holiday coupon websites

· Target audience research (psychographic, demographic, shopping behaviour, media behaviour, tendencies of the target audience...)

· Media usage with rationales (why do you choose that media channel, each medium’s strategy, how much do you spend for each medium, details of the media plan...)

· Timing of each medium and flowchart

· How will you evaluate the campaign?

Each group will consist of 7-8 students, projects will be evaluated as follows: 

Media Strategy 20%

Media Plan 20%

Negotiation 20%

Presentation 20%

Report 20% 

All groups are supposed to work as a media agency. 
A group represantative will be explaining the media strategy, media mix and negotiating about the prices of media with the instructor by appointment during class hours. Each group has 20 min. for appointments each week. The appoinments will be on the week of 22nd and 29th December. 

Presentations will be in the final exam week of this semester, reports will also be handed during the presentation.
